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Worked with internal branding team to evolve T-Mobile logo for their merger
with Sprint. Also explored using the T-Digit icon as a design element.
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Anomale
Automatically | '
and T

— before anyone else

Anomalo

Anomalo allows you to
automatically detect

er

S graphics on kickpanel)
(1) Cafe Table
(4) Chairs
(
(

.
.
.
.

and understand the root 1) Wastebasket (black)
cause of data issues-— 1) 10x10 Standard cut black carpet
before anyone else.
] L}
Learn more or get a demo
GRAPHIC SUBMISSION DEADLINE
AUGUST 22, 2022
L} u L]
THE EXPOGROUP
Conceptual Rendering
] L}

. L]
Create on-demand graphics, advertisting -
and trade show artwork for: .
Anomalo.com .
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WOMEN'S

INSTAGRAM- -
INSPIRED
STYLES

Shop Now »

Nike Dri-FIT Camo Crop Training Crew

Pro Cropped Camo Training Tights  Nike Air Max 270

@hunter_mar

LT

Create on-demand graphics for retail website:
FinishLine.com

KIDS'

REEBOK

Shop Now »
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Formatted social media, email and print ads for:
University of Michigan

M | SCHOOL OF PUBLIC HEALTH

UNIVERSITY OF MICHIGAN

Find your b = N R e | e R4
people, then 3 o ; ‘ p Find your
l - ] IR people, then

b :
f‘W for people.

SRHON Major in Public Health

Find your people, Sk P
then fight for people.

977 O (W
people, then CLICK TO GET STARTED
1,
hﬁﬁf for people.

Major in Public Health
APPLY BY JANUARY 15

Find your

SCHOOL OF PUBLIC HEALTH PUBLIC HEALTH

UNIVERSITY OF MICRIGAN UNIVERSITY OF MICHIGAN
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Formatted social media and flyers for:
General Mills

STANDS
for GOOD

Shop Now >

General Mills

FOODSERVICE

It's easier than ever to partner with General Mills Foodservice to add
high-profit Yoplait yogurt and Nature Valley granola parfaits to your
produce set and watch your category grow.

« Individual Components: Buy yogurt + granola from us,
add your own fruit in your own packaging

« Parfait Kit: Buy a complete yogurt parfait kit from us—
which includes yogurt, granola, and all packaging—and
all you need to do is add your own fruit

(1T
|t A
« Fully Assembled: contact your sales rep for more E d.‘. 1 |'|I

information on partnering with one of our third-party
cut fruit commissaries who provide fully assembled Scan the QR code
and labeled parfaits utilizing our ingredients to learn more!

\ 4
G 1 Mill .
F%egDSIoESRVICE yoplqlr

NATUREVALLEY

GeneralMillsFoodservice.com
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d r. AQVANCE «

PROJECT JELIiVERY

@ E-CYCLES REAL CAPITAL y A SRy > et eco

SR Weans

SAFE HARBOR FOR e BUSINESS Global Trade Organization GARD E PeninSUIa

Business Strategy Realized

DRERLY
DN “lﬂ'I'E R Microsoft (

s % —
@.«@ p o "n t S’X inmotion

i PRO FILMS Social Marketing DURASTRAND FLOORING

EVERY TRIP COUNTS
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Travelport >

Travelport GDS has. b > S X Travelport GDS issues
4.3 BILLION FARES o . OVER 94%
stored which facilitates % NG g

1.1 BILLION
TRANSACTIONS

per day and a total of over - . a By taking time to 27 ACRES

o s S| : OF FOREST

410 MILLION " = AN 3

BOOKINGS ANNUALLY e ¥ TRAVEL RESPONSIBLY : Faa PER MONTH
you can reduce

- — emissions, travel costs ) ® -

and our

Travelport ENVIRONMENTAL IMPACT

Travelport

Travelport <5,

Galileo Worldspan

Travelport=>

Providing Informed Travel Choice

—
Trade show design for a Travelport, Travelport =5
a partner of Orbitz for Business.

Designed the look and feel and Galileo  Worldspan

completed all facets of production \ Travelport%

while supervising and acting as liaison Providing Informed Travel Choice
between the event company that built
the booth and the client.

.
Worldspan

-

Galleo

Travelport =%

providing Informed Travel Choice
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Instead of one doctor, Responsilefor re braning
| have a team. clinics. As art director and

graphic designer, | created
their logos, color palettes,
photograph libraries, brand

P E N I N S u l_ A guidelines and websites.

PROSTATE INSTITUTE These are examples of
transit advertising. This new
brand was carried out in
accompanying brochures,
online advertising and

COMPREHENSIVE PROSTATE CANCER CARE print ads.

ON THIS SIDE OF THE WATER

Announcing the latest breakthrough in cancer treatment:

The best-in-class radiation
treatment for cancer patients
is now available in Poulsbo.

—
www.peninsulacancercenter.com

(360) 697-8000

Peninsula



http://jamiemartin.com

design..production. you name it.

JAMIEMARTIN

Design and production for AIChE®:
(American Institute for Chemical Enginners)

AIChE
INSTITUTE FOR
LEARNING &

INNOVATION

Be inclusive. Make an impact
in STEM and engineering.

Equity, Diversity
and Inclusion
Certificate Program

Complimentary for faculty and students!

F&ODIE

FOOD INNOVATION AND
ENGINEERING CONFERENCE

DECEMBER 5-6, 2022 - UC DAVIS, CA

BRINGS YOU...
Microbiome Engineering

Leveraging our understanding of human
and soil microbiomes to deploy biotherapeutic
treatments and meet global food demand.

DOWNLOAD FOR FREE

<\ Competitive
N Energy Systems
Symposium

REGISTER
December 6-8, 2022 TODAY!

Honolulu, Hawaii

8th International
Conference on Stem
Cell Engineering

October 7-9, 2022
Boston Marriott

Cambridge ~
Boston, MA B " R
w0 0 +*. ra2) INDUSTRY 4.0
‘ % . rEE DIGITAL TRANSFORMATION
. + QEGE CONFERENCE
W s

o %

SEPTEMBER 30, 2022

NOVEMBER 7-9, 2022
% on Stem Cell Engineering PALMER HOUSE HILTON + CHICAGO

# 3_" 4 8" International Conference
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trupanion’

Medical insurance for the life of your pet.

We can pay your
hospital directly!

SCANTO CONNECT

o
: %

[=

We can pay your
hospital directly!

VISIT
BOOTH #1431

FOR MORE INFORMATION

P DY e trupanion
g W 1 : Medical insurance for the life of your pet.
= :
We can pay your

Design and production for flyers and
advertising for Pet Health Insurance

hospital directly!
BOOTH #1431 4

SCANTO CONNECT

o
: g

=

VISIT
BOOTH #1431

FOR MORE INFORMATION
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Designed web banner advertising using the existing brand of iCarpool, located in Seattle.

CARPOOL ON
YOUR TERMS

" .= ) CARPOOLON iups
e YOUR TERMS e

Value Village Thrift Store

£ 1 min | REL &
| 2621t £ 8
. o ~“"(® Redmond Town Center
| H NE,
! 163rd PINEO Y 5
N [
| K
1 Your driver, Adam

Trip starts in 6 minutes

Download the app!

No commitment.
No schedules.
Just convenient rides
& great rewards.

AGO

Redmond

| Driving a White 2010 Toyota Prius ‘ No Comm"‘menl‘. No SChedUIeS.
20  Just convenient rides & greatl rewards.

Book Ride

| a Kin Count
C Tgmg MgETRyo

King County

METRO
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Redesigned Sales Sheet for Education Company

capture

capture.buzz/majorgifts

IT’S SIMPLE
Major advancements in major gifts come when gift officers
reach out to major gift prospects who are actively considering a gift.

Most institutions have wealth indicators to identify major gift prospects. Unfortunately,
many institutions use stand-in affinity metrics — event attendance, giving history, etc. —
to guess which major gift prospects to assign. These metrics offer little insight into true
engagement and even less insight into readiness to give.

Alumni and other major gift prospects are on your website daily — looking up old
professors, checking sports scores, registering for alumni chapter events,
reading newsletters, visiting a campaign website or engaging your
university in an array of other activities. By identifying and
monitoring them on your site, Capture is uniquely capable of
gauging their level of engagement and affinity.

Major gift
prospects active

on the website:
*Are 2X as likely

to actually make

a major gift.
*Make gifts that
are 60% larger.

*Give 65% more
in their lifetime.

The Results

Active on the website is defined as visiting the website
just four (or more) times. This key benchmark measures
how engaged a major gift prospect is today. This

true measure of engagement is key to identifying
prospects who are more likely to make a major

gift, more likely to make a larger gift, and more likely

to continue giving throughout their lifetime.

Prospects Considering a Gift
It's certainly worth knowing who is active on your website.
Overall, major gift prospects are 13% likely to make a major
gift. But major gift prospects active on your website are 22%
likely to make a major gift. Overall, major gift prospects make
an average gift of $12,812. But major gift prospects active on

your website make an average gift of $20,412. Overall, the lifetime
giving of a major gift prospect is $101,307. But the lifetime giving of
major gift prospects who are active on your website is $167,672.

IT’S SIMPLE

Major advancements in major gifts come when gift
officers reach out to major gift prospects who are actively

considering a gift. Consider: capture.buzz/majorgifts Captijre

Most institutions have wealth indicators to identify major gift prospects. Unfortunately, many
institutions use stand-in affinity metrics—event attendance and giving history—to guess which
major gift prospects to assign. These metrics offer little insight into true engagement and even less
insight into readiness to give. Alumni and other major gift prospects are on your website daily...

looking up old professors, checking sports scores, registering for alumni chapter events, reading
newsletters, visiting a campaign website or engaging your university in an array of other
activities. By identifying and monitoring them on your site, Capture is uniquely capable
of gauging their level of engagement and affinity.

Major Advancements in Major Giving

THE RESULTS
Active on the website is defined as visiting the website just four
(or more) times. This key benchmark measures how engaged
a major gift prospect is today. This true measure of
engagement is key to identifying prospects who are
more likely to make a major gift, more likely to
make a larger gift,and more likely to continue
giving throughout their lifetime.

It’s certainly worth knowing who is active on your website.
Overall, major gift prospects are 13% likely to make a major

gift. But major gift prospects active on your website are 22%
likely to make a major gift. Overall, major gift prospects make

an average gift of $12,812. But major gift prospects active on
your website make an average gift of $20,412. Overall, the lifetime
giving of a major gift prospect is $101,307. But the lifetime giving
of major gift prospects who are active on your website is $167,672.

MAJOR GIFT PROSPECTS ACTIVE ON THE WEBSITE:

. * MAKE GIFTS THAT * GIVE
TO ACTUALLY MAKE ARE IN THEIR LIFETIME
A MAJOR GIFT.



http://jamiemartin.com

design..production; you name it. JAM'EMART"\]

Art directed and completed production on a series of magazine advertisements for Perlick, a manufacturer of mini-refrigerators.

Chic little villa overlooking the
vineyards. Intimate dinner for eight.
Of course, the wine is served within
degrees of perfection.

One drawer for popsicles,
one drawer for wine.

Is everyone happy now?

]Fe)rl i

Perlick.com

1:e)r i
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LEGACY DOCUMENT MIGRATION

Designed several data THE CHALLENGES AND SUCCESS OF CONVERTING LEGACY
sheets, advertising and FORMS AND DOCUMENTS TO MODERN DAY FORMATS
infographic posters for a > ' i Xperll. g ?\ SITUATION

. . . Ve L
Canadian analytic firm. J N\

Betf fs. Faster.
giggocuments. Foster. Thousands of forms and

millions of fragments

« Difficult and costly to maintain
* End-of-life products

« History of failed attempts

* Negative ROI

Dynamics 365

Actual client project

before Xpertdoc

« Only 20% complete affer
two and half years

* Would take more than
adecade to complete

« Dozens of work years wasted
« Milions of dollars

MIGRATION
o FAILURES o

CONVERSION ( ] [ ]

E-APPLICATION

REGULATORY
AND

COMPLIANCE
STANDARDS

MAJOR

SHIFT IN

NO
PARADIGM TRACEABILITY

BENEFITS

We allow government agencies to leverage the
wealth of customer data in Microsoft Dynamics 365
to deliver compelling documents in a single click.
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